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Many more people than ever before are visiting the theatre – but who are they? What motivates them to see a show? Where do they come from, what do they read, how do they book tickets and decide what to see? What are their views on booking fees, theatre facilities and TV casting shows?

The answers to these and a host of other questions are published in ‘The West End Theatre Audience’, a major new report from the Society of London Theatre in partnership with leading market research agency Ipsos MORI. 

The result of a major market research programme, this in-depth report gives insights into the profile, habits and attitudes of London’s West End theatre audiences, providing invaluable data for anyone working in the theatre industry or studying. 

It covers a range of topics including audience satisfaction, expenditure on a trip to the theatre and receptiveness to various media and marketing channels as well as putting the data into context, comparing current figures with trends over the last 10 years. 
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Prompt Reader Offer

Prompt readers are entitled to a 40% discount on ‘The West End Theatre Audience’ (2010) so can obtain a copy for just £30 plus p&p (RRP £50). 
To order your copy now, call the Society of London Theatre on 0207 557 6700 or email enquiries@solttma.co.uk and quote ‘Prompt Offer’ to receive your discount.

